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EDITOR SPEAKS

Square Yards is back with the latest edition of The Address, the real estate
advisory's monthly magazine with a slew of interesting topics, covering
the upcoming dimensions of the Indian &Global Real Estate Industry.

In our Cover Story section, we have captured the changing nature of the
real estate marketing driven by surge in internet penetration, new
innovations & rising engagement of young population in real estate
purchase. The detailed cover story mentions how ground breaking
innovations are changing therules of the game.

This time the interview section has been the extension of the cover story.
In the interview section, Ms. Kavita Vishnoi, AVP- Bling Marketing, Square
Yards real estate marketing arm, has captured how along a changing real
estate marketing landscape, Bling Marketing is crafting new game
changingreal estate campaigns developers.

In the spotlight section we have captured about Golf Course Extension
(GCE) & how in spite of moderating real estate sentiments in the Delhi-
NCR, GCE is considered amongst one of the most sought after investment
destinationin Delhi-NCRregion.

The edition also talks about rising international investment in Student
Accommodation asset class & bullish commercial real estate industry in
India.

In the Infrastructure Update section, we have covered the nod given to
the Jewar Airport by Defense Ministry. With this, the airport has come a
step closer to its fruition. Once completed, the airport can entail a major
impacton the real estate dynamics of the nearby areas.

In every edition our team of content specialists, analysts, editors &
designers bring their level best to offer our readers a comprehensive
magazine that is not only appealing & interesting to read but also
effectively captures the major happenings of the global & Indian real
estate. We wish to have worked up to your expectations. Enjoy reading &
feelfreeto share yourfeedbacks.

Kanika Gupta Shori
Editor
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The Changing nature of
the Real Estate Marketing

The advent of web during the end of last century & its exponential rise in the subsequent years has entailed
significant changes on the rules of marketing in the real estate sector. The rules that once relied heavily on the
traditional marketing approach, are now increasingly rewritten through the prism of web, digitization & newer
technological innovations. From the initial search & discovery process to the final transaction closure, everywhere
real estate marketing is subject to newer transformations.

In fact, digital & web based real estate marketing itself is continuously metamorphosing, employing powerful &
new ground breaking innovations. The new rules of realty marketing are no more just limited to content marketing
mechanism, digital &social media engagement & web marketing campaigns to generate leads.

The evolving dynamics of real estate marketing increasingly calls about transforming the user engagement space
by bring a unique experiential pull- Experiences through rich media, that were not even thought of, even few years
back. Itis about using the cutting edge analytics & research to offer unique propositions to the buyers & help them
avail best-fit properties matching to their exact expectations, from a large database. It is increasingly about
developing safe & transparent transaction platforms, ensuring a complete peace of mind to the buyers & offerlng
hassle free deal closure, through just few clicks itself.

Inanutshell, it could be said that the new wave of real estate marketmg isall about bnngmg the fggus bacdggflﬁ- '
convenience & requirements of the end users- home buyers. T =

In a nutshell, it could be said that the new wave of real estate marketing™ .
is all about bringing the focus back on the convenience &
requirements of the end users- home buyers.

Paritosh Kashyap, Senior Manager Research & Communication, Square Yards has compiled the Cover Story,
commenting on the changing nature of real estate marketing over the years & how the industry dynamics will
appearin the nearfuture.

The cover story has also been appended with an exclusive interview with Kavita Vishnoi, AVP & Head Events
marketing, with Square Yards, wherein she had shared her expert opinion on the transformations happening in the
real estate event & marketing domain.
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Factors Spearheading New Wave of Change

The new salvos that are being fired on the real estate marketing could be primarily rooted in three fundamental
factors, therise of internet, its unprecedented popularity amongst the user base & active participation of younger
population, the torch-bearer of change, in the real estate purchasing process. The fourth dimension could probably
be attributed to the change in buyer preference, wherein there is an increasing need amongst buyer to get more
involvedinto the buying process.

The new salvos that are being fired on the real estate marketing could be primarily rooted in three fundamental -
factors, the rise of internet, its unprecedented popularity amongst the user base & active participation of _
younger population, the torch-bearer change, in the real estate purchasmg process. .. S Bl
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In most of the major markets, internet penetration is reaching new heights. Along with traditional.channels,
there has also been significant surge in mobile internet, with the mobile medium contributing substantially
towards overall internet consumption. K i

Like other industry verticals, the megatrends of digitization are necessitating significantimpact on'the re?ﬂt'y
world with web increasingly becoming a prime source,of information for the discerning buyers. Across the
globe, millions of users are using their desktops, laptops & mobile devices to source relevant information for
their home searches as discussed in the graph below.
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« Asurveydoneonthe home buyersin USA indicate how videos are increasingly used across the various aspects of reatestafé purchiase.
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emes, younger people are increasingly investing into
ctive as well as investment purpose.

The change in the demographic pattern of the buyer base is linked with the change in expectation with marketing
campaigns. The new age young buyers are not interested_ijjust being bombarded with multiple campaigns laced
withthe usual sales pitch. i ;

The user base expects various cycle of constructive engagement, before zeroing down to buy the right product.
There is a penchant towards newer methods of advertising & marketing that can take their user experience to

newer heights. The new generation also has better technology adoption learning curves & are comfortable with
new technologicali

Changing Nature of Real Estate Ma*ef!ng -
Due to the factors mentioned above multiple changes have been observed in the real estate marketing in the recent
times- Partly necessitated by the change in demand patterns & partly as a response by the developer community
itselfto better position themselves in the new landscape.

Search&Discovery

One of the first & foremost areas, where technology has played the role of game changer has been the search &
discovery space. All across the globe, newer ventures & platforms have emerged, compiling very large & massive S
database of real estate projectsinto onesingle platform.

Information asymmetry & lack of proper information in the realty sector was one of the reasons, that once made
realty appear highly unstructured & opaque. But now thanks to the news search & discovery portals, large chunks of
information are available on just few clicks.

Search &Discovery to Transaction

Theinitial search &discovery could solve a crucial part of the property search cycle, by making available large bunch
of information digitally. It resulted in the true democratization of the search process with focus shifting towards
buyer's need & convenience. However, search & identification are just a minor part of the property purchase
endeavor. The crucial part still comprises of enabling the buyer to make purchase.

This resulted into the next round of real estate ventures that are now focused on the transaction space- through the
use of latest technologies. These new ventures have been adopting powerful digital walkthroughs, 3 D animation &
virtual reality applications to help discerning buyers inspect various aspects of a property on the digital worlditself.



:

This resulted into the next round of rez
the transaction space- through t
ventures have been adopting powe
virtual reality applications to help
~ property ¢

are now focused on
gies. These new

pus aspects of a




85 companies are using powerful & transparent e-commerce transaction tools along with real
management to enable users complete their transaction through the web without involving
sical visits to the propertyssite, thereby ensuring a tremendous amount convenience to the buyers.

Project Showcase

As discussed above latest technologies are increasingly finding its way in the modern real estate to he
buyers watch various aspects of the property on the webiitself.

Developers are using latest innovation & technologies such as Augmented Reality (AR
Reality & Online Interactive Booking Engine to offer more experiential & exp
enable end users to virtually inspect entire projects from Towers, Floor P
withoutactually visiting the physical sites.

The application of such inventive technologies, even
Developers are further upping their ante in terms of digit:
games to showcase their products.

Virtual realty & various other inventive technol
technologies can showcase the space & de
products. It is not only helping developer
audience cutting across various geograf

According to Goldman Sachs, VRi
estate industry will be around
thatwas valued at just USD
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 Real Estate Industry in
Golf Course Extensbnn [GCX]
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In the recent times, real estate market sentiments in Delhi- NCR region has not been very upbeat due to large

inventory overhang. However, there are certain micro markets that have been defying the prevailing norms by

reflectingi |mpre55|ve growth nu,mbe[s Rl . e E
Onesuch markret is Golf Course Exteps#on(GC'X located between Sohna & Golf Course Road [t commences from MG

Road & stretches tillsector 55 &56. Wrth.an verage capltal appreuatron-of around 7%, GCX is considered among

oneofthevery sought afterreal eState mark‘etﬁae

R e L T,
The micro market epltomrzes an ideal blend of callbrated resldehtraLﬂ)mmerqal &\erastructure\grqwth in‘the
recent past. S A s LY : ok ' -
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Oneofthe USPs ofthe GCX hasbeeniits: Superb connec Q':(yto ot rparts of Gurgaon &Delhi-NCR.T hrou
road, it is smoothly connected to other parts of Gurgaon. The road is also connected to Delhi-Gurgaon Ex|
via Sohna road, thereby ensuring smoothy commute to the national capital. GCX is also connected to t
work through rapfd metro. I s

: Upcoming(ommtrciaﬁbfce \
A large volume of corﬁmercial?pace has ente
1 Suncity Business Park, Ninex Time Tower, Spaze
2016, Trump development has |nked adeal W|t‘h'rR evelopers to construct a commercral tower in GCX. Once \

- \rnpresswe PrlceAppreclatlon & e
- e ™ H
"u Amidst subdued sentiments, prices have appreciated significantly in GCX on the back heightened deman%
~average, price have appreciated by 7% on a Year on Year (Y-o-Y) basis. It is expected that in the times to come with
completion of more number of commercial space, the labor market in GCX will ramp up, that will furtherboost the
\ demand, there by translating into higher capital value appreciation. '
L




Big Flip to Jewar Airport as
it gets Defense Ministry Nod




In a major step forward for the proposed Airport in Jewar, Greater Noida the Ministry of Defense has issued a no — objection
certificate for the project. The airport id developed, would be the second airport in the National Capital Region. The airport has
beenin the proposal stage foralong period of time now.

Recently, the local MP and former Civil Aviation Minister Mahesh Sharma had called for expediting the project. The airport is
being seen as a major driver of real estate trends in the Greater Noida region and Yamuna Expressway as it would boost
connectivity notonly with other parts of the country but also the World.

The central government has reportedly sanctioned INR 12000 crore for the said airport. It is also expected to be a direct
beneficiary of the regional connectivity scheme (RCS) of the government which aims to bolster air connectivity in the country.
The upcoming elections in the State is going to be a strong motivator for government authorities to put the development of
theairportonfasttrack.

The main airport in the region, The Indira Gandhi International Airport is less than 150 kms away from the proposed Airport.
(ritiques say thatitis too close to an existing airport and airports are usually not allowed to be set up with such close vicinity to
each other. But supporters of the project say that the Airport is already getting saturated with high traffic volumes and the
newairportwould relieve some-pressure off it. Adding to the tussle is Bhiwadi in Rajasthan which too has laid claim to set up
the second airportforNCR region.

A state of the art Airport to be spread on around 2000 acres of land would go a long way in developing the region which is
already seeinga good buyerinterest.
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Rising Trends of Invest
in PBSA Sector



In the recent times, there is continuous rise in investment in alternative real estate asset classes along with
conventional ones such as residential, office & retail space. These new asset classes are catching the fancies of the
international investor fraternity, who are investing into such assets, not just as a part of their value maximization
strategy butalso to expand their portfolio & reduce risk.

One such asset classes, that has seen a windfall of Investment has been Student Accommodation or Purpose Built
Student Accommodation (PBSA), as it is commonly called. These are dedicated space catering to the
accommodation need of the international & domestic student class. These spaces are generally built in the vicinity
of International universities & college campuses & could involve individual suites & customized students pods. The
|atter has individual rooms with common kitchen & living space.

The exponential growth in the PBSA is emanating not just from the individual HNIs but also from various
institutional investors, that are actively scouting for such lucrative investment opportunities.

Factors Driving the PBSA Investment

There are multiple factors, that have been driving the investment flow in the PBSA asset class. One significant factor
is high demand for such accommodation driven by rise in student populace. This has led to significant rise in the
demand for quality student accommodation, coming from both domesticas well asinternational students.

One significant factor is high demand for such accommodation driven by rise in student populace.
This has led to significant rise in the demand for quality student accommodation, coming from
both domestic as well as international students.

However, in comparison to high demand, there is dearth of good quality PBSA resources. This further adds to the
demand dynamics of the PBSA.

Another benefit of the PBSA is the high occupancy that generally such asset classes enjoy. Onan average
demand, PBSA has an average occupancy, up to 99% in major educational hubs of the world. The hi
addsto financial attractivenessin the form of higher rental yields & mitigation of any possibleri

Another unique feature of PBSA is its non-reliance on the global economic dynami
economic meltdown or a bullish run, education as a sector generally remai
changein demand. This makes PBSA a great investment opportunity, not
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students brin
expansion of the sector
lookinto.

Research conducted shows that, investment in the PBSA have m
10timesin the last 5 years. With surge in intake in universities, the
still very under supplied in terms of PBSA. In 2015, work has commenced on over
4500 PBSA projects, all over UK.

USA &Australia are other major markets. Latter, wherein educational export is
presently third largest item in the national economy with an estimated value of
USD 13.5 billion in exports, PBSA as an asset class is emerging very fast on the
investment landscape. However, compared to UK, Australia is considered an
immature market with the present bed space estimated at slightly over 80,000.
21,000 new units are anticipated to enterinto the country in near future.

The present higher education students in Australia is estimated at around a
million, that comprises of around 25% international students. In times to co
both domestic & international students are anticipated to multiply at
aggressive pace that will fuel the PBSA sector.

There are not just HNIs who are investing into the PBSA, but various institutional
investors are also investing into the PBSA sector. In fact, in comparison to the
investment appetite pertaining to the PBSA sector, there are not enough quality
PBSA assets available inthe market to feed the demand.

InQ1 2016, Mappletree Investment, arm of Singapore based Temasek, made an
investment of USD 541 million in a portfolio of student bed spacesin UK. In 2015,
(CPPIB, Goldman Sachs & Greystar has also made big ticket size deals in UK PBSA
sector. Goldman Sachs has also forged joint venture to invest into the burgeoning
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Indian Office Real Estate,is
Moving Aggressively up the Curve




Recent times have seen substantial surge in both International & domestic
Participation in the Indian real estate sector. Ease in FDI policy & other policy
changeis further contributing towards the involvement of the former towards
Indianreal estate.

Out of the various asset classes, the Commercial/ Office asset class have seen a
significant increase in investment. Led by IT/ITeS, BFSI, Life Science & Start-
ups, there has been a surge in demand for Grade-A quality office space. Led by
[T/1TeS, BFSI, Life Science & Start-ups, there has been a surge in demand for
Grade-A quality office space.

According to the recent half yearly report published by Square Yards, higher
rental yields, better absorption & limited supply is increasingly making it a
bright investment opportunity to capitalize. Keeping faith on the future
prospects of the Indian economic outlook, Investor fraternity is aggressively
looking towards investing into the Indian Commercial Sector.

According to research by Cushman & Wakefield, by the end of 2015, the total
investment potential in Grade-A properties stood at USD 54-67 Billion with a
rental potential of around USD 5.4 billion.

Along with HNIs, national & international Private Equity (PE) players are also
betting on the Indian office markets.

Subdued Supply

The commercial market still suffers from limited supply that primarily
emanates due to more emphasis on the residential properties by Indian
developers in the recent times. As a consequence, there is a crunch in terms of
the right kind of Grade A type office spaceinindia.

New Supply

Major Real Estate Developers are aggressively venturing into the
development of world class office space. DLF, one of India's largest developer
have started off work'on'a new project in Gurgaon comprising of 2 million Sq.
Ftof office space. Raheja Group is investing USD 300 million in developing a
commercial space in Navi Mumbai comprising of 6 million Sq. Ft. Panschshil
Realty, backed by Blackstone is going to'invest roughly USD 400 million in 3
commercial projectsin Pune.
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with Kavita Vis

' Kavita Vishnoi
Associate Vice President
Bling Events



Kavita Vishnoi, is the AVP & Head of marketing at Square Yards. The young lady, known for her super dynamism &
methodical approach is one of the key pillars of the Bling Marketing, the marketing arm of Square Yards, that is
presently touted as the biggest agency dedicated toreal estate marketing in Asia.

The Address team has a chance to connect with Kavita, who sits at Dubai office, over Skype & understand more
about the changing nature of real estate marketing in India & abroad. During the discussion, Kavita shared various
key insights pertaining to developer's marketing, changes in buyer's preference, disruptive roles that technology
has started to play & the future roadmap of Bling Marketing, Asia's biggest developer marketing agency. Here are
thekey pointsfrom the interview.

Q.What has been the Philosophy behind Bling Marketing?

A. Bling is the largest real estate marketing centric agency. Bling was incorporated as Bling Events, a real estate
event management arm of Square Yards. Over the course of last 2 years, it has delivered over 50 international &
domestic events in various parts of India & abroad such as London, Singapore, Dubai & Sydney. Not to mention
various Indian locations such as New Delhi, Mumbai & Bengaluru. It has sold an aggregate property in tune of USD
50 million. Over the period of time, Bling has made a unique name in the industry fraternity, thanks to its flagship
eventssuch as, India Realty Revelry (IRR) & Global Property Road Show (GPRS)

Eventually we have rechristened ourselves as Bling Marketing, a full-fledged real estate marketing agency.
Presently we offer a range of services under our umbrella that includes, digital lead generation, media buying,
brand promotion, customer support services and design services to many real estate developers. The mantra is to
offeracross spectrum services for the developer fraternity.

Q.Whatis the USP of Bling Marketing?

A. Ourwork speaks for us as, we are loud yet melodious, often sane but balance. Our client portfolio boasts of some
of the biggest names from International & Indian realty such as Emaar, Deyaar, Damac, Lodha, Danube, Tata
Housing, Godrej Properties & much more.

Not only we are known for conducting world class events, but also have consolidated our strong position in various
other aspects of realty marketing. For instance, take lead generation. So far we have generated over 20,000 top
quality leads forvarious developers, an achievement probably untouched byany other playerin real estate.

Our expertise lay with our in-depth knowledge of real estate marketing, our dedicated team & the collective power
that we possess as a team, that also includes our sister companies, such as Square Yards, that is into primary real
estate sales; Square Connect, an aggregator platform for real estate broker & Square Capital, our loan disbursal
| advisory.

b Not to forget, SCAPESWORKS that plays a crucial role in enabling us in integrating high end & futuristic
{  technological solutions forour clients.







W
¥ o i L
4 # . \ N
P - r »
4 " %
SN, . F 8
G ; X b
7 N N
e S i

X ¥\ /. i
!‘3" X’\ t;_’; \\ v A
WA ) f“ \

\ QWhat isyourtake ont%anging nature o
A.Inthe rece%he dynamics o
developers ne todifferentia’wﬂn :
W onlatesttechnologicalin?t coupled with creativey
T e .ﬁhetechnologi?f' t, whatall newinno
.'-,. [/ | _.-"" _.a.-b
“al "./A.technologyistheintegralpel;tofth
1% range of futuristic technolog [

GamMns.These new tech al e
digitaldevices. The digital natur i jte : ienti &
&rall experience. ‘ 2\ AN \\
G | / In partnership with Scapes, we are also developi ev ogical solutions, that once realized '
can dramatically enhance the nature of realestate st
will hel %Itors to see the projections of 3-D ¢

verallvaluethat a visitor will ex

estate market
selves throughthe dop

o

elopments:showcased in events. This will
. 2

-
e

ergi 1 & can offer great career opportunities for younandividuals, both ig; ;
work satisfaction. However, one should also understand that it is not just glitter & \

rking hours, tremendous amount of patient along with strong creative & technological ~
[ehastoberelentlesspassiontbsycceed. e s \\
PN\ A% \
T ¥ , o
; : -
2
b ol
+F 4 b
-, - E Y
F £ & " b




Connecttoa
Brand new YOU!
With
Square Connect

India’s No.1 Productivity Boosting App
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